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How can Businesses Promote Free Tax Preparation? 
 

Every January, employers are required to distribute tax forms to their 

employees so that they can file their taxes. For this reason, employers 

are a great referral source for their employees. Businesses have the 

potential to reach individuals and families that may never visit a 

community-based free tax preparation site and are eligible for 

valuable tax credits like the Earned Income Tax Credit (EITC) and the 

Child Tax Credit (CTC).  
 

Businesses can:  
 

 

 

Refer employees to free online tax preparation. MyFreeTaxes 

and its Helpline are a great option for people who are 

comfortable with basic computer usage.   

Connect employees with local, in-person, and free tax 

preparation services through traditional Volunteer Income Tax 

Assistance (VITA) sites. VITA is a ‘high touch’ service in which a 

certified volunteer prepares a taxpayer’s return. However, 

VITA services are not uniformly located across the country and 

each site may have different eligibility criteria.   
 

Outreach activities can include:  
 

 

 

 

E-communication to all employees about available services 

prior to tax season. Messaging should be timely and tied to W-

2s and the promotion of free tax preparation in the first 4-6 

weeks of the tax season and again during the last two weeks. 

Developing local “champions” from within the business to 

promote and speak on the importance of accurate filing and 

tax credits.  

Developing or printing branded fliers, posters, door hangers, 

payroll inserts, or other print communication to build 

awareness on the options of free tax preparation. 

 

Taxes in the Heart of Florida           
 

For four years, The Walt Disney 

Company has welcomed partners from  

United Way and volunteers from a 

local law school to prepare employee 

taxes onsite at Walt Disney World for 

its employees. Originally approached 

through its Human Resources 

department, with support from the 

existing IRS community partnership, 

volunteers created temporary tax filing 

locations in the tunnels below Walt 

Disney World. Today, the Walt Disney 

Company promotes the campaign 

through e-blast and employee services 

departments so that more than 60,000 

cast members and support staff get 

information about the service as well 

as the website where individuals can 

file at home with support from the 

MyFreeTaxes Helpline. 

In this Playbook Issue, you will learn: 
 

1. Key messages for employers about 

free tax preparation. 

2. Suggested outreach activities and a 

timeline for employers. 

3. Model practices for engaging 

businesses in free tax preparation. 

 

 

 



 

 

 

 

Employers that are a Good Fit  

Businesses with large populations of 

computer savvy, low-wage workers make 

for great sponsors of MyFreeTaxes. 

Tapping into local nonprofit boards of 

directors may help you identify more of 

these kinds of businesses. Call center 

workers are generally a great fit as they 

often use computers in their work and 

have incomes that fall below the 

MyFreeTaxes limit. Other types of 

employers that have successfully 

promoted MyFreeTaxes include: 

technical support groups, large health 

insurance companies, internet service 

providers, and telephone companies.  

MyFreeTaxes has designed materials that 

make it easy to promote the tax tool to 

employees. The partnership can provide 

employers with posters, email text, and 

W-2 mailers that can be customized to a 

company and employee population.  This 

information can be made available in 

break rooms, through company emails, 

and in W-2 mailers. MyFreeTaxes also 

operates a national Helpline to provide 

users with additional tax preparation 

support, so employees have somewhere 

to turn if they have questions.   

In some cases, businesses may 

collaborate with local VITA partners to 

provide on-site coaching needed for 

employees with tax law questions. 

Volunteers can be available at 

convenient times in the lunch room, 

computer lab, or after-hours to introduce 

the program to workers and assist them 

with completing their return.   

  

Key Messages: Why should Employers Promote 
Free Tax Preparation to their Employees? 

Employers that provide access to MyFreeTaxes.com offer a tangible 

benefit that saves their employees money. One in five Americans 

eligible for the EITC do not claim the credit and lose out on additional 

funds that could help improve their financial stability.  

Tax refunds are often the largest single inflow of cash low- to 

moderate-income taxpayers receive in a year. Predatory companies 

can use the opportunity to capture a large portion of the tax refund 

when that money can be better used to pay off the taxpayers’ debts 

and save for the future. Taxpayers can also be lured into a cycle of 

debt by predatory companies that could negatively impact job 

performance. 

Employers can choose a service they want to offer their employees to 

be helpful without any liability. An email or payroll stuffer sent to all 

employees is a quick and easy method to help spread the word about 

free online services. Even better, an employer can make computers 

available for tax preparation and connect employees with volunteer 

tax preparation partners.  

Employers who invested in the long-term financial stability of their 

employees have experienced improvements to their bottom line, 

including increased productivity, decreased absenteeism, and 

increased retention rates. 

Many of the strategies described in this Playbook are proven 

approaches implemented by leading employers nationwide, including 

the Recruitment, Foundation and Community Outreach Department of 

Trilogy Health Services. 

 

 

 

 

 

 

 

 

 

 

Suggested Timeline for Engaging the Business 
Sector 

Fall (September to December)– finalize goals, strategy, secure 

partnerships at local level for tax preparation, recruit champions 

and/or volunteers (if any),  integrate marketing/outreach to be 

relevant to employees 

Winter (December to January)– all marketing and communications 

plans are approved and in production for late January distribution, 

begin training (if any), roll out key messages on services to employees 

through appropriate leaders and communication channels 

Tax season (January to April)– execute services, continue to promote 

services throughout the season but specifically the first 6 and last 2 

weeks of the tax season; connect with partners as necessary, suggest 

identifying specific day(s) on-site where staff or volunteers can help 

users, field questions, troubleshoot, or collect usage data 

Post-tax season (April to June)– finalize data collection, troubleshoot, 

make timely referrals for additional benefits or services to employees, 

and document for campaign 

 

For more information about this 
Playbook, please contact: 

The MyFreeTaxes Partnership Email: 
MyFreeTaxes@goodwill.org 
Website: http://www.myfreetaxes.com                                                                             
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